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Red Arrow cordially welcomes you to todayóspresentation
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Red Arrow showing aggressive growth

Founded 2010

Footprint in key P7S1 

territories established 

through targeted 

acquisitions and 

start-up investments

Since 2012

Strategic focus on 

mature businesses 

and key TV markets 

(USA & UK)

Since 2013

Further geographic 

expansion/ 

development through 

creative partnerships

2014 ï2019

Build scale through identified growth initiatives:

Å Organic growth

Å M&A to continue to build scale across key markets (US, UK)

Å Focus on English-language scripted products

Å Strategically launch and own ñbig swingò formats

Å Develop ancillary revenues through digital and brand monetization

External revenues (EUR m)

Rec. EBITDA (EUR m)

202

124

95

38
19

11410

20122011 20142013
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CMD target for 2018 already exceeded

150% of our 2018 growth target 

already achieved by 2015 é

Growth 2012 

ïH1 2015

Current 2018 

growth target 

vs. 2012

[external revenue growth, in EUR m]

é hence we are raising our 2018 target by EUR 175m

New 2018 growth 

target

100

275

[external revenue growth, in EUR m]

Key drivers for targeted

growth:

ÅGrowing scripted IP 
portfolio and increasing 
market demand

ÅCreation of traveling

formats, with ancillary

rights potential

ÅGrowing digital presence

ÅValue accretive bolt-on 
M&A transactions

+175m

100

150
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Continuous improvement in key KPIs

Note: Shows in the catalogue and territories sold to are cumulative 2010 to H1 2015; Territories include sovereign countries 

and administrative territories; Returning shows with revenues booked in H1 2015

800+
vs. 600+ in H1 2014 

46%
vs. 37% in H1 2014 

200+
vs. 180 in H1 2014 

Number of

returning shows

Shows in the

catalogue

Returning

showsô rate

Territories

sold to

68
vs. 49 in H1 2014


