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STRATEGIC PRIORITIES

RECAP: TRANSFORMATION AGENDA & OUR STRATEGIC PRIORITIES z

Build a future-fit Entertainment and Commerce champion; accelerate organic

1 =ewh revenue growth while investing for future total shareholder return
2 Local Content Push local content ensuring more live, more local, more own IP

Reach large audiences across channels by building-out our digital footprint
through own and third party platforms

3 Digital Attack

Take monetization to the next level by turning our linear and digital

4 Szl et advertising inventory into addressable audiences

Drive content production by expanding our synergistic local footprint and
scale-up Studio71 globally

5| Red Arrow Studios

Boost our synergistic commerce portfolio by serving large consumer needs
and building market leaders along our four verticals

6 NuCom Group
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STRATEGIC PRIORITIES: Q2 PROGRESS

Q2 WITH STRONG PROGRESS IN EXECUTING OUR TRANSFORMATION z

Q2 Progress

Transformation on track delivering Group revenue growth of +4% and Group adj. EBITDA
1| Growth : : : :
as expected due to investments into a future-fit business
> Local Best Q2 TV audience share since 4 years and Total Video Viewtime +0.3% driven by
Content +25.7% growth of digital platforms & TV audience share gains
Digital Successful launch of our streaming platform JOYN with >3.8m monthly total active
3 o .
Attack users within the first month
4 Smart Digital & smart advertising with +26% revenue growth and good progress in setting up the
Reach JV d-force with RTL and pushing full commercial launch of Addressable TV Spot
5 Red Arrow | Red Arrow Studios with +28% revenue growth driven by successful international
Studios productions and Studio71 double-digit revenue growth in key markets
P NuCom NuCom Group well on track with +18% revenue growth to become a EUR 1bn leading
Group digital platform and commerce champion
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platforms (TV websites, mobile apps, SmartTV, red button (HbbTV), 7TV) incl. Studio71 Germany; JOYN: Internal company reporting

Note: Figures relate to Q2 2019 vs. Q2 2018, change YoY; Red Arrow Studios refers to segment Content Production & Global Sales; NuCom Group refers to segment Commerce; RTL refers to Mediengruppe RTL Deutschland;
TV Audience share: Basis all German TV households, Mon-Sun, 3-3 h, A 14-49, Source: AGF in cooperation with GfK/videoScope/ProSiebenSat.1 TV Deutschland; Total Video Viewtime for linear P7S1 channels and digital



1| GROWTH

A VALUABLE AND SYNERGISTIC EUR 4BN PLUS PORTFOLIO WITH z
WELL DIVERSIFIED GROWTH DRIVEN BY MARKET LEADING ASSETS

P7S1 REVENUES

[REVENUES REPORTED; Q2; IN EUR M, GROWTH IN %]

RED ARROW STUDIOS? ENTERTAINMENT NUCOM GROUP?
TV CORE ADVERTISING CONSUMER ADVICE
477m -3% 51m +31% Werivox
RED ARROW STUDIOS —
r {219
88m +20% m SevenVentures
@ mAdFactcry MATCHMAK'NG Parship
/ 51 GROUP
. m +60%
ST ‘p’. DIGITAL & SMART ADVERTISING ‘p ’. ®eharmony
40m +26% Joyn @some JOCHEN
EXPERIENCES ScHoEn
DISTRIBUTION 15m +14% mycays
STUDIOT1 o S
38m +9%
60m +41%
OTHER NON-ADVERTISING® gsome EEAUTY e LIPS Lz y .
STUDIO71 46m '32% ASPORTS Vlﬁmm 81m +20% AMORB!

0 g Note: Figures relate to Q2 2019 vs. Q2 2018, change YoY; selective assets per segment shown; 1) Red Arrow Studios refers to segment Content Production & Global Sales; 2) NuCom Group refers to segment Commerce; on-
ProSiebenSat.1 Media SE top of verticals: Others with -100% (due to deconsolidation of Tropo); 3) Note: -32% incl. deconsolidation of Maxdome/7NXT and esome acquisition; organic: +3% growth vs. PY 7



1| GROWTH

ORGANIC AND REPORTED GROUP REVENUE GROWTH +4% z
Q2 Q2 : H1 H1
ORGANIC REPORTED E ORGANIC REPORTED
GROUP REVENUES +4% +4% i +4% +4%
ENTERTAINMENT REVENUES 1% -4% i 2% -6%
TV core advertising -3% ! -4%
Digital & smart advertising +26% i +20%
RED ARROW STUDIOS REVENUES +21% +28% i +26% +33%
COMMERCE/NUCOM GROUP REVENUES +7% +18% i +11% +21%
PrOSiebensat.1 MedlaSE lglgrt:r:nl-'eirgcueres relate to Q2/H1 2019 vs. Q2/H1 2018, change YoY; Organic refers to portfolio/currency adjusted; Red Arrow Studios refers to segment Content Production & Global Sales; NuCom Group refers to segment s



e

ProSiebenSat.1 Media SE o i . Sun, 3

GfK/



